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SEO + Social = Links
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SEARCH ENGINES CAN DO 2 THINGS

• Read text and follow links

• Rankings are based on 

those 2 cues alone

• This is the past, present 

and future of search
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AUTHORITY MAKES SEARCH GO
Authority: Links = Authority = Rankings

25%

22%
20%

15%

7%
6% 5%

Overall Ranking Algorithm

Trust/Authority of Host Domain

Link Popularity of Specific Page

Anchor Text of External Links

On-Page Keyword Usage

Traffic and Click Through Data

Social Graph Metrics

Registration and Hosting Data

The takeaway? On-site optimization is critical, but links and other off-

site factors are a tremendous part of the ranking algorithm
-Source: 2009 SEOmoz study “Search Engine Ranking Factors”
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BUT SEARCH IS NOW BIGGER THAN YOUR SITE
The Content and the Experience Matter - Not the Container
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FUTURE OF SEARCH
SEM & Other Disciplines Need to Work Together to Build 
Authority
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SEARCH IS BIGGER THAN YOUR SITE
A Practical Example
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SEARCH IS BIGGER THAN YOUR SITE
A Practical Example

LESSONS?:
•Build and curate your 
presence
•Own your reputation
•Everything that goes online 
can be leveraged for search
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Build Authority: Social Supports SEO
Social Media Reaches the People With the Power to Link

Appealing to the types of users 
who have the power to link will 
generate more links, which 
raises a site’s authority

What Types of Users Link?

• Website/Blog owners (ie –
they have the ability to link!)

• Participate in social media 
sites, forums & groups

• Looking for great “stories” to 
share

Image courtesy SEOmoz
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WHAT’S IT ALL MEAN?

• Content is indeed still king

• But content takes many different forms

• Search engines are trying to present the most timely & 
relevant content

• Marketers have got to become content generators

• Content will beget links (authority)

• Links will beget rankings

• Social is an opportunity to create links with content

• Social signals are starting to become a “Link” type factor

• So, combine your SEO & social efforts
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UNDERSTANDING YOUR AUDIENCE?

Speak the same 
language as your 
target audience

Keywords are like 
market research
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WHAT MAKES CONTENT SHAREABLE?
Find relevance between your keywords and current trends & topics

Tap into topics of 
discussion around 
a keyword

Latch on to current topics - find a tie-in
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HEDGE YOUR BETS - KNOW THE PLAYING FIELD

7 Scientifically Proven Ways to Get Shared on Facebook - Dan Zarella, HubSpot, FastCompany - 2010
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TAKEAWAYS FOR SEO & SOCIAL

• Both SEO & Social thrive on content

– Create timely content to increase the likelihood 

of sharing

• Organizations & marketers must adapt

– Marketing organizations must become publishers

• Break down barriers to publishing

– Timeliness is key

– You need a blog

– Does IT or Legal = business prevention? Fix it.

• Learn to listen, engage
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THANKS FOR YOUR TIME!

Download our “Secrets of SEO” whitepaper

www.amplify-interactive.com/seo-secrets


